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Alaa Shahine

d u b a i  — The Egyptian government 
may ask the International Monetary 
Fund, or IMF, for the $3 billion loan it 
rejected this year after domestic bor-
rowing costs soared, Deputy Prime 
Minister Hazem El Beblawi said.

“The government has discussed the 
issue and there is an agreement in prin-
ciple,” Cairo-based El Beblawi, who is 
also the finance minister, said in a tele-
phone interview on Friday. “We are con-
sidering the right time.” Egypt’s ruling 
military council, which turned down the 
previous loan agreement, will not object 
to the government’s decision, he said.

Dwindling international reserves 
and foreign investment after the revolt 
that toppled President Hosni Mubarak 
have forced the government to pay the 
highest borrowing costs in three years. 
The yield on Egypt’s one-year Treasury 
bills jumped 65 basis points, or 0.65 per-
centage point, on Thursday to 14.725 

per cent, seven basis points less than a 
peak in September 2008 at the height of 
the global financial crisis.

Egypt reversed course in June and said 
it wouldn’t be taking the IMF loan it had 
announced three weeks earlier. Then-
Finance Minister Samir Radwan, who 
lost his job in a July reshuffle, said in a 
July 27 interview that the ruling generals 
vetoed the loan after a “damaging” me-
dia campaign because the IMF was seen 
as tainted for endorsing the economic 
policies of the Mubarak regime. He said 
the loan came with no strings attached 
at a total cost of 2.5 per cent.

“Domestic borrowing has reached 
high limits, so it’s logical to diversify,” 
El Beblawi said. Along with the IMF, 
Egypt may seek funds from the Islamic 
Development Bank, the Arab Monetary 
Fund and the African Development 
Bank, he said.

Net international reserves tumbled 
$14 billion in the first 10 months of this 
year to $22.1 billion in October, accord-
ing to central bank data.  — Bloomberg

Haseeb Haider

a b u  d h a b i  — Abu Dhabi’s oil-depen-
dent economy is diversifying fast as the 
share of its non-oil sector has grown for 
the second year in a row.

In 2010, oil contribution to gross do-
mestic product, or GDP, was 49.7 per 
cent as the emirate is on the right track 
towards achieving sustainable develop-
ment, said Nasser Ahmed Al Suwaidi, 
chairman of the Abu Dhabi Department 
of Economic Development.

He said Abu Dhabi has come a long 
way in diversifying the economic base 
in a manner consistent with the goals of 
“Vision 2030”.

In his introduction to the annual 
Economic Report of the Emirate of Abu 
Dhabi 2011, which was prepared by the 
Studies Directorate of the department, 
Al Suwaidi noted that the commitment 

of the Abu Dhabi government to con-
tinue spending on infrastructure and 
other development projects has led to 
the revival of the domestic economy.

Al Suwaidi said that although gov-
ernment spending is still considered as 
the main engine of economic growth in 
Abu Dhabi, the emirate looks forward 
to strengthen its partnership with the 
private sector, to increase the role and 
contribution of the sector in achieving 
the strategic objectives of the emir-
ate, through the adoption of sound ac-
tion plans and economic strategies, to 
bring about promising opportunities 
in all areas.

Based on this perspective, Al Su-
waidi confirmed the determination 
of the Department to promote trans-
parency, through provision of aiding 
tools, to spur development efforts in 
various areas, especially in these criti-
cal circumstances facing the global 

economy, where all countries seek to 
rebuild the confidence weakened by 
the global crunch.

Mohamed Omar Abdullah, undersec-
retary of the Department of Economic 
Development, said that Abu Dhabi GDP 
at current prices underwent remark-
able growth of 15.9 per cent in 2010 to 
Dh620 billion, against Dh535 billion in 
2009, which confirms that the domes-
tic economy has surpassed the percus-
sions of the global crisis that haunted 
the global economy since 2008.

Abdullah confirmed that all non-oil 
economic activities achieved positive 
growth during 2010 — especially man-
ufacturing activity, which grew by 10.8 
per cent — after witnessing a decline of 
22 per cent in 2009.

Abdullah further said the economic 
report reflects a clear picture of the 
emirate’s economy.

— haseeb@khaleejtimes.com

Staff Report

d u b a i  — Swiss premium watchmak-
ers Fortis, renowned for its profes-
sional association with the aviation 
and space industry, announced the 
opening of its regional headquar-
ters in Dubai by the end of this year 
to strengthen the brand’s presence 
across GCC.

In a statement, Fortis, the only 
watchmaker at the Dubai Airshow, 
said opening its new office at the 
Dubai Gold and Diamond Park in De-
cember will be a reflection of its com-
mitment to the brand’s loyal follow-
ing in the region as well as the solid 
growth potential of the market in the 
premium watch segment.

Commemorating the Dubai Air-
show this year, Fortis also unveiled 
50 pieces of a limited edition watch, 
as part of the brand’s strategic plan 
to associate itself more closely with 
premium regional events that will 

take Fortis more closer to the Middle          
East market.

“The opening of the Dubai office 
will also coincide with the celebration 
of the 40th year of Fortis’ presence 
in the UAE on December 2,” Fortis 
Middle East brand manager Mahesh 
Shahani said.

“Over the last 40 years, the Fortis 
brand equity in the regional market 
has risen exponentially driven by its 
reputation as a watchmaker of inno-
vation, precision and makers of rug-

ged all-clime timepieces. The brand’s 
100-year heritage and proven mettle 
across space, civil and military avia-
tion squadrons across the globe also 
continues to catalyse its appeal,”      
said Shahani. 

“Our current and new strategy will 
be to move more closely and inti-
mately to the market and customers 
and build on the Fortis image to grow 
sales. In this context, opening of the 
Fortis regional headquarters will 
bring an unprecedented advantage,” 
he added.

Fortis was founded in 1912 and is 
known as the official time keeper 
for various military aviation squad-
rons in Europe and other parts of the 
world. More recently, Fortis watches 
were worn by the participants in the 
MARS 500 project in Moscow. The 
participants in the project spend 520 
days in the confines of the space lab 
Mars 500 as part of a preparatory to a 
real mission to Mars in future.

— abdulbasit@khaleejtimes.com

Issac John

d u b a i  — Hotel occupancy level in Abu 
Dhabi following the Formula 1 Grand 
Prix that took place from November 11 
to 13 was up compared to 2010, but re-
mained lower than the first race week-
end in 2009, according to STR Global.

“Historically, hotel performance in 
cities hosting a Grand Prix experience a 
strong pick up in hotel occupancy start-
ing the nights preceding the qualifica-
tion tours and continuously growing 
until Saturday night. Unlike other cities, 
the Abu Dhabi hotel market has experi-
enced important changes, particularly 
with additional new hotel supply closer 
to the race track on Yas Island, since the 
initial race in 2009. As a result, average 
daily rate is tracking lower than previ-
ous race weekends in 2009 and 2010,” 
STR Global, a provider of market data 
to the world’s hotel industry, said.

Abu Dhabi hotel occupancy achieved 
a low 84.9 per cent on Friday night com-
pared to 92 per cent during the first race 
in 2009. However, both Saturday and 
Sunday nights achieved a strong recov-
ery with occupancy levels reaching 94.3 
and 92 per cent, respectively, it said.

STR Global attributed the lower 2011 
performance to the addition of new ho-
tel supply closer to the race track on Yas 
Island since the initial race in 2009.

In September, STR Global said Abu 
Dhabi could see a further 90 per cent 
growth in its hotel offerings if all the 
rooms currently in its construction 
pipeline are built.

Hotel room growth in the UAE capital 
would rise by 90.3 per cent if all 13,534 
rooms are built, STR Global said.

This also resulted in lower aver-
age daily rates, or ADR, than achieved 
over previous race weekends, said the 

company. Hotels recorded ADR of 
Dh1605.22 on the Friday night before 
reaching Dh1754.14 on Saturday.

“Since the introduction of the Grand 
Prix in Abu Dhabi in 2009, the census 
data from STR Global, tracking the 
city-wide hotel inventory, has indicated 
that hotel supply grew by 16 per cent to 
15,115 daily rooms,” said Konstanze Au-
ernheimer, director of marketing and 
analysis. “With additional hotels ex-
pected to enter the market in the near 
future, it will likely remain a competi-
tive market environment for hoteliers. 
However, the Grand Prix provides a 
unique exposure of the Emirate to a 
global audience and hoteliers should 
see long-term benefits from the atten-
tion given to the Formula One race.”

According to data published by STR 
Global, as many as 119 hotels are pre-
dicted to be built in the Middle East/
Africa region this year.

Year-to-September, 50 hotels have 
opened in the region supplying a fur-
ther 9,663 rooms with another 69 ho-
tels (15,420 rooms) in the pipeline for 
completion before the end of 2011, STR 
Global said.

During 2012, 131 hotels are planned to 
open with 36,205 rooms, causing both 
rate and occupancy to slow down.

In its latest Construction Pipeline Re-
port, the industry experts said the region 
has 481 hotels totalling 130,479 rooms.

“The room growth in the region still 
continues, as 4390 rooms have been 
added to the total active pipeline since 
August,” said Elizabeth Randall, man-
aging director of STR Global.

“With 36,205 rooms in the region’s 
pipeline for 2012 and 29,260 rooms 
planned for 2013, it is clear the Middle 
East/Africa region still an attractive re-
gion for development,” she added.

— issacjohn@khaleejtimes.com

Takaful to contribute 
10% to industry in 2011

A Correspondent

d u b a i  — The total size of the UAE in-
surance sector is forecast to grow to 
Dh22 billion in 2011 from Dh20 billion 
in 2010, with Takaful contributing Dh2 
billion or 10 per cent to the industry, 
according tone of the most influential 
figures in the UAE insurance sector.

“The insurance sector has had a sus-
tained growth of 10 to 15 percent and 
Takaful market is also growing because 
the demand is there,” Husein Moham-
mad Al Meeza, managing director of 
Dubai Islamic Insurance and Reinsur-
ance Company, or Aman, told Khaleej 
Times in an interview. 

“Aman was the second company to 
offer Islamic insurance in 2002.  Today, 
there are eight providers. This is not a 
small number and it is still growing,” Al 
Meeza said.

“Actually, the insurance culture is 
growing in both Takaful and conven-
tional areas,” he added.

Al Meeza explained that Islamic in-
surance, or Takaful, is a cooperative 
system of support whereby a number 

of individuals share the risk of potential 
loss to any one of them. In the event of 
such loss occurring, the participants 
defray the cost incurred to that indi-
vidual from the payments made by each 
of them and from the profits of invest-
ing those payments so that the net ex-
cess of these amounts is distributed 
amongst them.

He said that Islamic insurance aims 
to support social solidarity, help pro-
tect the community from the negative 
impact of adverse circumstances, im-
prove quality of life through the peace 
of mind that comes from security, and 
save and invest money through a shared 
system that distributes profit on pre-

miums invested by policy holders on an 
annual basis.

Al Meeza said that today, medical 
insurance is a requirement for a visa 
in Abu Dhabi, and a proposal is being 
considered at the federal level to make 
medical insurance compulsory for all 
in the country within a year or so. He 
said that while the insurance sector has 
grown, insurance companies and health 
providers have also improved their fa-
cilities. “This is because the culture for 
medical insurance has changed.”

“There are approximately 60 insur-
ance companies in the insurance sector 
in the UAE, and, therefore, the compe-
tition is tough which is forcing some 

companies to offer extremely low rates 
for motor insurance,” Al Meeza said.

The sector is regulated by the Emir-
ates Insurance Authority.

Aman was established in 2002 as a 
promising national public shareholders 
company announcing the beginning of a 
new era in Islamic insurance in the UAE. 
The company aims to offer a compre-
hensive system of outstanding Islamic 
insurance services that support the sta-
bility and security of our communities.

As a national Islamiccbompany, Aman 
investment and insurance activities are 
conducted in accordance with Shariah 
guidelines under the supervision of the 
Fatwa and Shariah Supervisory Board 
whose members are specialists in Islam-
ic economic and Shariah transactions. 
“Aman is consistently looking for ways 
to improve its presence across various 
sectors, and diversifying its product 
portfolio. We are constantly revamping 
our products and offerings to ensure 
we can predict and cater to customer 
needs,” Al Meeza said.

Al Meeza’s approach of combining Is-
lamic values with innovative, attractive 
products has become the key touch-
stone for industry success in 2011. He 
started his banking career in 1975 at 
Dubai Islamic Bank, the world’s first 
fully-fledged Islamic bank.

— business@khaleejtimes.com

Staff Report

d u b a i  — The second Dubai Pre-Owned 
Boat Show was off to a successful start, 
with news that the first yachts have al-
ready been sold to a total value of more 
than Dh4 million.

The organisers of the event — inau-
gurated by Shaikh Mansour bin Mo-
hammed bin Rashid Al Maktoum — are 
expecting a ripple effect with more buy-
ers and sellers doing business on the 
edges of the beautiful Dubai Creek over 
the three-day show.

 The first boat to find a new owner was 
a five year old Altamar 64 with only 480 
nautical miles on its clock, 600 hours 
total on its engine and a full-service his-
tory. It was purchased together with a 
HSR Benelli Jet Ski — one of only two 
in the UAE — installed on the flybridge. 
This was followed by the sales of a four-
year-old, 31-foot cruiser 310 Express, 
a 31-foot Dino 3’ and a MacGroger Sail 
Boat. Excitement builds with every sale 
at the show that will conclude today.

These swift sales have once again 

proved the appetite amongst yachting 
enthusiasts in the Middle East for the 
only event of its kind ever in the region, 
which brings together sellers and buy-
ers of pre-owned yachts for a one-stop 
shop with a complete range of retailers 
present offering all sailing needs. 

Following the successful debut of 
Pre-Owned Boat Show last year, Dubai 
Creek Marina, along with title sponsor 
Midex Airlines, are hosting an even big-
ger show with more exhibitors, retail-
ers and visitors from around the region. 
This year’s event is showcasing 85 boats 
that cater to all tastes and needs, rang-
ing from a 25 feet to 88 feet and from 
Dh30,000 to Dh22 million.

“This first sales so early in this year’s 
event is testament to the gap in the 
market for pre-owned boats and the 
success of the show in seizing that op-
portunity. We look forward to seeing 
yet more transactions taking place over 
the next few days. With 85 boats on dis-
play to the value of approximately Dh55 
million we are confident that this year’s 
Pre-Owned Boat Show will turn out 
to be an even greater success than last 

year,” Dubai Creek Golf and Yacht Club 
manager Mustafa Al Hashimi said. 

Customers looking to purchase a pre-
owned vessel are in a position to conve-
niently “buy it and sail it” back home 
with key partners such as the Arabian 
Scandinavian Insurance Co on-site to 
provide comprehensive pleasure crafts 
insurance protection for vessels, and 
Gulf Finance on hand to offer great 
deals on marine finance for buyers. 

As an added incentive for buyers at 
this year’s event, the award winning 
Dubai Creek Marina are offering free 
Marina membership for the remainder 
of 2011 for those that purchase a vessel 
during the show and sign-up for 2012 
membership. 

Combining great deals on pre-owned 
vessels of all sizes from world renowned 
manufacturers, alongside leading ma-
rine traders covering finance, insurance, 
accessories, maintenance services and 
supplies, the Dubai Pre-Owned Boat 
Show offers absolutely everything an as-
piring or current boat owner could pos-
sibly need in one convenient location. 

— business@khaleejtimes.com

Spectators at the recent Abu Dhabi Grand Prix at Yas Marina have helped  
the emirate’s hotel sector top its 2010 figures. — AFP

Shaikh Mansour during the inauguration of the Dubai Pre-Owned Boat Show.
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a b u  d h a b i  — Etihad Airways, 
the national airline of the UAE, 
has signed up as principal corpo-
rate partner of the not-for-profit 
Australia Gulf Council, or AGC.

The two organisations an-
nounced the new partnership at 
the AGC Inaugural Annual Din-
ner held at Parliament House            
in Canberra.

AGC chief executive Michael 
Yabsley made the announce-
ment before 65 VIP guests who 
included special guest of honour, 
Minister for Trade Dr Craig Em-
erson; Deputy Leader of the Op-
position and Shadow Minister for 
Foreign Affairs and Trade Julie 
Bishop; Parliamentary Secretary 
for Trade Justine Elliot; and for-
mer Australian Ambassador and 
Permanent Representative to the 
United Nations and former Min-
ister for Defence Robert Hill.

Etihad chief executive offi-
cer James Hogan said: “As the 
national airline of the UAE, we 
take seriously our responsibility 
for fostering closer relations be-
tween Australia and the UAE.”

“The establishment of a formal 
partnership with the Australia 
Gulf Council is a significant mile-
stone in achieving this goal.

“We hope it will herald a new 
and exciting era of collaboration 
and increase opportunities for 
deeper diplomatic, business and 
cultural exchange.”

“The AGC Etihad Corporate 
Partnership is a great outcome 
and we look forward to seeing it 
develop in a way that will add real 
value for both Etihad Airways and 
the AGC,” Yabsley said.

— business@khaleejtimes.com
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We are constantly 
revamping our 
products and offerings 
to ensure we can 
predict and cater to 
customer needs

Husein Mohammad Al Meeza
Aman managing director

Our current and new 
strategy will be to 
move more closely 
and intimately to the 
market and customers


